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Since 1970




Insider’s Club
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Tokyo Weekender's Insider’s Club is an exclusive,
member’s-only community that offers a way for us

and our clients to engage directly with a core group of
readers. Members receive a monthly newsletter from TW
including special invites, discounts and tickets, a roundup
of featured content from the magazine and website, and
client promotions. Insider's Club members regularly
attend events hosted both by us and our clients.
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Established in 1970, Tokyo Weekender is the longest-running English
language lifestyle magazine and website in Japan. As a major source of
reliable information about living in or visiting Tokyo, we have gained the
support and trust of the foreign resident community as well as of tourists
visiting Japan.

TW magazine can be found at venues around the city including
embassies, residences, luxury hotels, cafés, restaurants, bookstores,
tourist info centers and more - all hotspots for influential foreigners in
Japan. In addition, thousands of readers visit and utilize our website and
app (available both on iOS and Android) every month.

CLIENT

services

fR&EY—E 2 | Editorial Services
&54#I4E | Web Advertisement Creation
BiE%4E | Video Production

EE18% | Photography

Y 7FHr> | Web Design

i A%I4E | Print Production

1S NEIE | Illustration

ARy NMEELGER ER | Events

SNS& | Social Media Management
v—4vhUH—F | Market Research
aVHILT1>4 | Marketing Consultation
3+ —Bf. &8 | Seminars

IS5y 7407 A% T <4 | Branding
A7 Toy—=# | KO.L Services
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ledia Synergy
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Tokyo Weekender boasts multiple media platforms, with our print and web editions enjoying brand extensions such as the TW

app and Concierge offering. By utilizing the unique strengths and different user bases of each platform, we provide as many
touch points as possible to connect you with your target audience.

MAGAZINE #5E
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This glossy lifestyle magazine is in high demand amongst Tokyo expats. With a circulation of 20,000 copies

BEInfcaZa=7+ monthly, TW magazine gives you the opportunity to show off your services and products front and center in
EXCLUSIVE COMMUNITY a printed medium. Feature your brand in an advertorial format supported by bold and beautiful photography.
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While TW magazine lets you communicate with an exclusive foreign community in Tokyo, our website

BV can help you connect with a far more diverse user base in terms of both numbers and demographics. In
LARGER AUDIENCE addition, content can be integrated with our Concierge listings and app, giving you even more exposure.
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Concierge functions as a directory, providing our readers with a curated roundup of recommended shops,
REPPR&SEOXIH restaurants, hotels, museums, galleries, experiences and more. All listings remain online for at least one
LONGEVITY year so this is an ideal space for long-term promotion, helping to strengthen your SEO.
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The TW app can be downloaded on both iOS and Android, and features all of the content that we publish. Aside
FEINE—I—H— from browsing feature articles, readers can search listings that are near to their current location using the map
CONVENIENCE feature. You can also send push notifications to users to ensure your message is directly delivered.
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Distribution

WA s

EMBASSY / CHAMBER OF COMMERCE

British Embassy J&[E A f#ifif

Canadian Embassy 717 % K{#ff

Embassy of Singapore > > #1'7R — )LV K {#
Embassy of Australia #—AF7 Y 7 Kl
New Zealand Embassy =2 —— 7 ¥ F K]
United States Embassy K E K {ffifi

and more than 130 others Zdfth1305L 1

MAJOR COMPANIES

Delta Air Lines 7 /L4 f§i %2

Edelman Japan T7/L 2y -2 v,8
Mercedes-Benz Japan X)L 7 A« XYY HA
Pembroke Real Estate *>7'a—7
Servcorp #—7a—7"

Warner Brothers 7 —7+—+7 74 —2

Loreal Japan HARL 7L

BARS & RESTAURANTS

Barbacoa /NNy a7

Bubby's New York "\E'—X =a2—3—7
Guzman y Gomez 7 A2V A —+ TRXX

Nobu Tokyo

Outback Steakhouse 77 b3Sy 7 2T —F N7 A
Ruby Jack's Steakhouse & Bar L E— vy 7 A
Schmatz > a2y

Starbucks A% —/3y 7 A

Streamer Coffee Company

Tableaux ¥ 7’2 —2x

The Burger Stand Fellows ¥+ /N =" —2% > F7zn—x
Wolfgang Puck VL7 ¥ v 7' 3y 7

and more...

HOTELS

ANA InterContinental Tokyo ANAA v ¥ —ayF- 2 F )L F TV H G
Andaz Tokyo 7> —ZAH

Cerulean Tower Tokyu Hotel &)L 787 — R AH 7L

Conrad Tokyo 2> 7 FHH

Grand Hyatt Tokyo 7'7 ¥ /A 7y FHEE

Hilton Tokyo &V k¥ Hint

Hotel New Otani Tokyo £ 7V =2 —4—4%=

Imperial Hotel #7[E + 7V

InterContinental Tokyo Bay 7 /LA »8 — 2 FR U IVHIARA
Park Hyatt Tokyo /S —2 A 7 PS5

The Peninsula Tokyo ¥+ = 2 7 BT

Shangri-La Hotel, Tokyo > %> 7" 7 A7)V Bt

Four Seasons Hotel Tokyo 74 —3 —Z ¥ XK T IVH A

Mandarin Oriental, Tokyo =>4V >4V T4 LV HR

The Ritz-Carlton - ) v« 71—V bV L

The Westin Tokyo 7 x A7 1 > KT LB

CULTURAL CENTERS

Mori Art Museum &1l ff;

New National Theatre Tokyo #7IE 37 K45

Edo-Tokyo Museum J1J7 55 i fifi

Foreign Correspondents' Club Of Japan HASHERFHIR S

SPORTS & LEISURE

Gold's Gym T—/VF¥ 4
Tokyo American Club {7 AV A 757
Yokohama Country and Athletic Club

FASHION & RETAIL

Books Kinokuniya #C {7t Bl 2 E )i

National Azabu 73 a2 F)VIffAi

Nissin World Delicatessen HXE7 —V R 7Y A7 v £
Precce Premium Tokyo Midtown 7L y£ 7L S 74
Roppongi Hills 7NAKRELZ

Tokyo Midtown B3y K87

SCHOOLS & UNIVERSITIES

British School In Tokyo 7V 74 v 2+ 27—+ A4 v HHL

Globis 7'0— & AR E AR b

Sacred Heart Intl School x4 v —F > a A7 —)N

St Mary's International School >/ b+ XY =R A ¥ —F al-A7—)
Temple University Japan 7> 7 )LV K

The American School In Japan 7 XY AV A7 =)V A VP8

HOSPITALS & CLINICS

Tokyo Ambassador Dental Office ¥ 57 >34 — figFl
Garden Clinic Hiroo #'—7 > 27V =v 7K@

Reiko Dental Clinic L4 27 ¥ L7 =y

Sanno Hospital 111 FH5EE

Shirokanedai Orthodontics Clinic A& AEIEREIZ Y=y
Tokyo Midtown Clinic Iy F¥ T v 7Y =y 7

Tokyo Takanawa Hospital H5¢ i b

Trust Dental Clinic F 7 AR = 7

LUXURY RESIDENCES

Akasaka Residence Top of the Hill 2735 7 —L 27 v A
Akasaka Tameike Tower Res. A3y 7 —L 27 v 2

ARK Towers ARKS 77—

Atago Green Hills Residence B4 7 — Y ELAL YTV A
Forest Terrace Shoto 74 L A7 7 AN

Holland Hills Mori Tower RoP # 7% £ )LA#S 7 — RoP
Homat Viscount A —=v ;XA A7k

Kioicho Garden Tower ft@HHI A —7> 57—

Moto Azabu Hills JGJFfAi £ /LA

Oakwood Apartment Azabudai 4 —27y F 78— XV YR B
Oakwood Residences Azabujuban 4 —27y FL Y7 v AIffi |-
Oakwood Roppongi T-Cube A —27 F/AAA T-Cube
Roppongi Sakura-zaka Residence /SAKR I SHL VT A

HEALTH & BEAUTY

Assort Tokyo

One WORLD International Hair Salon
Sin Den Tokyo

Acali Boutique

Elana Jade Beauty Salon

TOURISM CENTERS

Haneda Airport FHZ2 %
Minato City Tourist Information Center ¥ X Bl EH2 >4 —
Tokyo City Eye #7474



Area Guide
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Our beautifully photographed Radar Area Guide section features recommended spots in noteworthy
neighborhoods in Tokyo. The city has far more to offer than just Shibuya and Shinjuku, so while we do cover
the most popular areas, we also introduce readers to a lesser-known Tokyo.

Make a Dale
with Ueno

Plrrows a Buchfing rosnamce it Vedmsin s (357 g0k @ it

radar \rea Guide

1 PAGE 2 PAGES PROFILE
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Introducing spots or shops in Can be used for a short company

the featured area. profile as part of the area guide.
¥400,000 ¥800,000 ¥150,000

FULL PACKAGE OPTION  ¥3,000,000
ARIYIINYr—
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FRONT 3 PAGES WEB CONCIERGE TW APP
COVER ARTICLE LISTING LISTING
RERZ
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[ RADAR TRENDS ]
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Where Lo Eal al

Our Radar Trends section features Tokyo's newest hotspots, usually
under the categories of “food & drink” and “stay” These are the places
everyone is (or soon will be) talking about.

radar Trends

. 1 PAGE 2 PAGES
IR—Y 2R—Y
¥400,000 ¥800,000

Ql The -

A Winners ( 8

FEATURED PRODUCTS
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radar Trends

Featured products from your store or brand,
from 1 to 6 products.

¥600,000 (¥100,000/ item)
|

= ﬁg _ % PAGE PROFILE

e Modem Capsite |+ Rl o et =y

R P RE D 7 AL FO—MELTUAEHICHR
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Can be used for pure ads or a short company profile.

¥200,000

FULL PACKAGE OPTION  ¥3,000,000
ARIYIINYr—
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FRONT 3 PAGES WEB CONCIERGE TW APP

COVER ARTICLE LISTING LISTING
REEE

#1 3x—Y WEBIS# Avyziva TWr 7Y

—8—



[ RADAR STYLE 1]

[cashion & Stvle
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Radar Style consists of two sections: "Local Style Profiles,' which is a short interview with a local trendsetter or
designer to promote their brand and style inspiration; and "TW Likes," which is a roundup of selected fashion

brands or items.

Local

S8 B 5
STYLE
LS Al

| SIDE BAR

N e
ROI ”IS HARIN—
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e 77 AR E,

Can be used for
pure ads or
displaying 1-3
items with general
information.

¥250,000

LOCAL STYLE PROFILES FEATURED PRODUCTS
75V R/TH1F—Q&A BEFITL

EHOTHA F =0 Ly FREH 2 FHNIG UMMz 1005
B2 Q&ATHIA BIL OB FEE I RA6 DX THAARETT,

7770 Fa v IS HHE T,
Featured products from your store

Designer or trendsetter is featured or brand, from 1 to 6 products.
in a short editorial-style Q&A profile.
Content can be modified to fit the ¥600,000 (¥100,000/item)

needs of the client.

¥150,000

FULL PACKAGE OPTION  ¥3,000,000
ARIYIINYr—

B -HH-.. a -
. —

FRONT 3 PAGES WEB CONCIERGE TW APP

COVER ARTICLE LISTING LISTING
REEE
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[ RADAR BEAUTY ]

[Health ¢ Beauly
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Radar Beauty showcases Japan's latest beauty tips and products, seasonal cosmetics and top hair salons to help
keep our readers beautifully on trend. Promote your brand and products to our readers so they can help get the
word out to foreign markets. Promotional package options start from just one item.

Barbers and
Beard Oils

radar Beauty

°e L) -
LY o0 -
1 PAGE FEATURED PRODUCTS PROFILE SIDE BAR
IR—=Y BEEP AT, 7071 YA RIN—
FA S DL %
¥400,000 FEICIEL R E 1095 %@Eﬁﬁ% o LUNENS é{‘i
BR6 DL THATRETT, i ;44’ :As%sf@
Featured products from your store Can be used for HE TR AER R,

or brand, from 1 to 6 products. pure ads or short

company profile.

Can be used for
pure ads or

¥600,000 (¥100,000/item) C
displaying 1-3

¥150,000 items with general

information.
¥250,000

FULL PACKAGE OPTION ¥3,000,000

ARIPIINYT—

+ 13-l - a . []

. | —— |

FRONT 3 PAGES WEB CONCIERGE TW APP

COVER Eﬁﬁ%“ ARTICLE LISTING LISTING

=1 IN=Y WEBi8#; aAvyTYa TW7 7Y
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Tokyo Weekender

ADGuide

FULL PAGE 1P ¥400,000

210mm x 297mm / 300 ppi / 3mm bleed*

TSUNOHAZU

=3
ﬁna

Ni"UII

E—

BACK COVER &4 ¥600,000

210mm x 297mm / 300 ppi

In the case of clients supplying artwork:

* Ads must be one of the following formats:
.pdf .ai .eps tiff .jpeg .png.

* Allimagery embedded within supplied advertisements
must be at least 300ppi at 100% scale.

*  When photography, illustration or color extend to
the edge of the supplied artwork, full page ads must
include a 3mm bleed around the artwork.

*  Approval for client supplied artwork relies on artwork
adhering to these specification guidelines as well as the
visual standard set by the Tokyo Weekender Creative
Director.

* Al artwork needs to be supplied 25 days prior to
publishing date.

AD SPECIFICATIONS

TOMAHAWK
Dﬂ-SHTHEIiA Kﬂiﬂ

p—
OUTBACK

1/2 PAGE VERTICAL #i1/2 ¥250,000

90mm x 260mm / 300 ppi

1/2 PAGE HORIZONTAL #1/2  ¥250,000

185mm x 126mm / 300 ppi

<R ATRRLE >

o SR AR OMED pdf, ai, eps, tiff, jpeg, png

- ESHOBITRIZRTL00% A7 — L OIREETI00ppil bk

o RMiEATERENIMmMTOEY R LEZERT 2

X DI A T4 % —EIRD DI, LRI IFBEBIADET,

< AR 2= >

« FITPEHLD25HETETIC T ARICZZ W

KAEANT VAT —Ick 2 A& HIELR>TOET,
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Magazine

RATE CARD

Ad Size Dimensions Price Per Issue
FRIBRARY )L (FRIE+38)
Cover Special Multiple Pages ¥3,000,000

(Front cover + 3 pages)

R2ERAE
Double Front Spread 420mm x 297mm ¥1,000,000
=2
Inside Front Cover 210mm x 297mm ¥600,000
REE
Double Page Spread 420mm x 297mm ¥800,000
%3
Inside Back Cover 210mm x 297mm ¥450,000
=4 210mm x 297mm ¥600,000
Back Cover
1P

210mm x 297mm ¥400,000
Full Page
¥1/2
1/2 Page Horizontal 185mm x 126mm ¥250,000
#t1/2
1/2 Page Vertical 70mm x 260mm ¥250,000
iy - ¥200,000

Production Cost

RETAT VTR NR—IHBD20 A HH)ICT. 2R—IYUEHSHEDFT

“CEORIEICKT AR IE FIREBERZER V- UET (REBEHN SHAEMRTER20M/F)

“EATORMPREEONMICEUTIR. RBESUEREZIRER WV UET

FARSYVEFEULTCOBER  BEESLUORBESUEREZRREHVVLET

HRRIRED2RERHHESTHEDET

*Tie Up promotions require a minimum of 2 pages at a production cost of ¥200,000 per page

*If translated text to Japanese is required, a fee of ¥20 per character will be charged

*Experiences/location visits/projects that surpass the set amount of production time will be charged, and excludes transportation costs
*Photographer fees are charged additionally

*Content can be repurposed for other media at an additional fee

— 12 —



[ WEB PROMOTION ]

Onhne

tokyoweekender.com

Website

300.000

PAGE VIEWS PER MONTH
HR—>E2—

HERSIIBIRI N TV BRI H D V= T TRED
FVYFNary sy EHER ST\ 5Tokyo
Weekender®” = 7491 b, AN »6HEHS DL
— Y —PHEPHARDEHRE ., CTIEL T T,

Tokyo Weekender is more than just a magazine. We
also publish original and informative content on our
website, feeding readers with new daily insights
about life and culture in Tokyo and Japan. Promote
your products or services right within the hub of

Tokyo's English-speaking online world.

< A% o o i \ 5%

= DEVICE N\l o Tablet
sEn L 60y
=& Mo 5% GENDER Mobile RE

QK 3% 151

VRS Age World w @ a* “:‘

o< [l e e Location W : R g
’2 § w * HugRIY <) — ‘ ?a?):/:: A::errti'::a Europe Asia Oceania

35-44 13% -

) bQQ Bl 554 6% o 0 1ol N  Of those in
m s 65+ 2% GE,E}:JI?UER 1—H5—2%(EN) Tokyo Kanagawa Chiba  Saitama
Social Media

295,000+ 20,000+ 50,000+ P 22,000+ P 1,500+ 3,400

W 0| | OWERS W 0L OWERS = FOLLOWERS ¥ FOLLOWERS S FOLLOWERS W' FOLLOWERS



[ WEB PROMOTION ]

SPONSORED ARTICLES
e —— EBLE

"I Mehembashi Mitsukoshi Main Stare

FLHIAEHE TR o THARIIRL O THE 5 =7y MF - A%
P OWRIIEC TAHEAGE S ISl B DI CRIE2 AL AFLE T,
Sponsored articles are no longer just ads in text form. Depending on your target

audience, services or products, and desired outcome, we will find the most
creative, successful solution for promoting to readers.

¥300,000~

PREMIUM BANNER ADS ¥250,000

\x)
B, °
ne=N5 Business Bootcamp
r r - Get Ahead of the Compelition
e 7. \g Wa bave a range of shor businass counes 1o ft your naeds

Business
Bootcamp

ot dhead of
the Campatition

\ [ i W have a range of business

ccunies 16 it your nesds

werw businesibeoicamp.com

BANNER AD HOME PAGE 2'° LEVEL PAGE
N> —ILts

EMNAa7aE—s a3\ F— A3 E2657,
M OHIC 2L 5 10HIELERS>TEY £T, -
KlifRE* vy Fae— (K157 —F)

Banner ads are still the best solution for long-term promotion. I
We also create tailormade ads that our readers will want to click on.
*Banner ads comprise of a promotional image with accompanying text | ]
(approximately 18-20 words)
EVENT LISTING SOCIAL MEDIA POST
ANV NLEE SNS7v>a

AR AR M5 F 7 =
A avEy s D — )L ET, W
BAEANCIZEE DS W LD
ARV MEREZEHLTOE T,

From traditional events and
festivals to art exhibitions and
shop sales, we list a variety of
events that are not always easy
for foreigners to find.

¥50,000

— 14 —

HASHERICELTo? 7T %
FEoTWBI9 AD7 7 icmlF
T B ERE L ET,

Deliver your message to over
190,000 Tokyo Weekender social
media fans.

¥150,000



CONCIERGI
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The Concierge is a curated list of recommended places to eat, shop, sleep or play in Tokyo - all the essential information that foreign
residents or tourists need to get the most out of the city. The user-friendly interface consists simply of an image with short description
(including any special offers), map and access details - a format that leads to the reader taking action. All Concierge listings are also

displayed on the TW app, which has an embedded map function to show readers the venues that are closest to their current location.

App & Online

]

Wiz

Kiboko

e
n..._‘

fh Kiboko

rooklyn Parlor

N

ARA—=IFrIYU— W= BN RIEMD S DEERE HWRE&FIER J—iky
Gallery Profile Details Distance Map & Access Discounts



Online

1K CARD

SHE

icY 3 722
AdType el Dimensions i
yp Word Count
NF—ILE TERAREEHZEBEDEEIV TWF—LDTXZANDRES LUV EBEE Wide ¥250,000
Banner Ads ZRELEERICEUVCERATLER#EZRELET 1082px x 301px
XTFFAMIEENTVWIER. BEEZBESAI S ERIEERATEEXEA
Tall
TW team will select and edit text and images from what is provided 242px x 377px
or we will select suitable imagery for our media from a third party.
*Images with text are not permitted
LELE RELSSVIBHE 800 words max. ¥300,000
Sponsored HOEF OB FBIBIMBELRELET Plus images
Web Article
Additional fees apply for sending writers outside of Tokyo.
i AT JIVAE: ) [ESIBRE B E SR 200 words max. ¥150,000
Concierge Listing XEMEK. 288 MURRER127H Plus images
Copy and artwork to be supplied by client.
*Charged Annually, after the first year subsequent
years will be charged at ¥120,000 per year
ARV MEE ARY MEREERE SREIES VY KERARY MIBEER 200 words max. ¥50,000
Event Listing Plus 1 image
Copy and artwork to be supplied by client.
*No charge for free events
SNS>z7 TWARTF AV IDSRELET XARYV IR 100 words max. ¥150,000
SNS Sponsored Post Plus 1 image
Shared on official TW Facebook & Twitter platforms.
*Not to third party websites
BEHIR® RERDEHEZ1OMETT— IRV UET 1B ~ 3B S ¥100,000~
Photoshoot 1~3h
10 post-produced images in high and low res.
D& RRBHEAND TRV IEE ~ bHFR ¥100,000~
Press Coverage ~6h

Sending writers outside of Tokyo.

EARMOB L AERBENRELET
“SCEORIEICKET BERIS. IEBERAZERVLET (REISHAEHRTER20M/F)
*All prices exclude transportation costs

*|f translated text to Japanese is required, a fee of ¥20 per character will be charged
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[ INSIDER'S CLUB ]

TWINSIDER'S CLUB

TW A Y45 =257

SHE N s E & B

a3 2=54"Insiders Club; .

Tokyo Weekender® i & OH¢d FHFEAE 1038
WIIAIN—3 7 )i ED LB Rl 2 =74
2T nsiders Club, <9, & BB I FEHEIL,200
DL D K- AR a— LR X T T
BARE e & B E R AP ~ DR 24§ 2 EH A
ESPNS

Wy b7 =BG L ARV MRS 7Y v
PO T AT — a Y HARETY, £ EMINICEE
LT3 LA 2—AL Y —b TTEHW T ET,

The "Insiders Club" is a members-only community that
gathers exclusive people who are particularly strong
communicators among its readers. Members are foreigners
living in Japan with an average annual income of 12 million
yen or more who have influence in their home countries
and surroundings, such as embassies, foreign global

companies, and media professionals.

You can use our network to hold events, sample products,
and conduct other promotions. You can also take
advantage of our regular newsletters for members.

Newsletter
Demographics

4,000% 'ﬁ“i‘ & @ ':?

MEMBERS 52% 48% 45% 55% 29%
SBH GENDER SINGLE MARRIED MARRIED WITH CHILDREN
(3. PR £ H#2,5004) TRl he BIEHE BRIS . Fitds D

Salary =i

I ( ooo5-150050 32%
Bl ' ¢005H 12%

FHEFIR1,20055 M

Il 030058 10% W 1)l'l(|
B 30050057 13% Location

I o551 0005m 33% USRI —
} o @O

Japan North

Ei A Oth
America urope sia er




[ INSIDER'S CLUB ]

INSIDER'S CLUB MEMBER'S NEWSLETTER
INSIDER'S CLUB £ERI}=1—&AL%—

ANV MCERE T ONE =2 — ALY —1F,

Wi 25— CHE3MEIEEHLE LTV % 3, Tokyo
Weekender®OWEBX 74 7 LB S22 LickD,
BHERE LB FBLET, —Bc=2—2

Ly — 3B EER20% 1% 3 7 V) v 7 BRI L
FNTOE TS, W 27 7> % fA B8 279 TIRIERNIC
77y avEREBLTEYET,

Our newsletters are sent out three times a week on
different themes, and are linked to Tokyo Weekender's
web media to make your company's information even
more attractive. In general, newsletters have an average
open rate of around 20% and an average click rate

of 2%, but our media, which has a strong fan base,
achieves a very high action rate.

T Comathers: *The By | et on Bvitaticn: €6t 1o Know Hikgats
Plans® = A Short Stery by Lisa Wilcut Prefectsra’s Myoko iy

T g v w0 my g, For TW i efferieng o Tolys renders e
summer, My cther dad, | mban, nol  chance 10 expirence ot best of
iy dad dad. the ane o o

AN
/k
25-35% 5%

AVERAGE OPEN RATE AVERAGE CLICK RATE
Yoy IR SEEU Uy IR

k)

WEEKLY NEWSLETTERS

*  Number of recipients: 2,500 + BLfE%0:2,5004
TF-HBRER 1 25%(4 v T4 7 et 1 25%~35%)

* Average open rate: 25% (including incentives: 25% to :
© PEIZUYIHEIB%

35% . .
o « FRH: T Travel, S BDERFL -5 ~L 05 Tl
* Average click rate: 5% + AWEH:"What's New, ., S0{l, 7— b Sk £t i, e i
* Monday: "Travel’, travel and tourism information, travel Wy
recommendations «  LWEH:TCommunity ;. TWA XY MEHR. EMF 77427
e Thursday: "What's New", culture, art, restaurant 5. e

information, latest news, etc.
* Saturday: "Community’, TW event information, product
gifting information, etc.

HIEH ARIEH +IEH
Mravel "What’s New | "Community |
HAT - BEEHR b 7L oBETTOER XA, 7 — bR B TSR TR TWARY MEHR B 7 T4 VI E#R R E
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[ NEWSLETTER ]

— NEWSLETTER ARTICLE TIE-IN (SMALL FRAME)
Za—ALY—EETIT VT (1IME)

BHICREZIEREE (T —<)icb b TGN X+ EHE
(S

WEBSA 7y 75l HAFLGL. ) —F B2 HLLET,
HTWOWEBRL LA LD £ 7,

Deliver simple introductory text and photos according to the day of
the week (theme) that best suits your company. This will link to the
corresponding web article and increase your reach.

Weekly Digest *Web article publication is a prerequisite for this service.

A curated selection of our newest articles ¥450'000
+
SIMPLE QUESTIONNAIRE (TOTAL OF 5 QUESTIONS) +
GIVEAWAY

BH7 Y7 — N E5MH) +HREXTT10Y

BRGSOV 7 7T — ML BN 5T e AT

T,
— — 9 P H I LI RB B, E)BAET = FAIHOET,
Aptik-May Issue ¥ tIEH D Giveaway a —F— 1T THEii
Read our lalest issue now via the KX7 T4V (T VY P)NEE, FNCRESF 2y 72 S THEET
TW archives.

X7 V7 — MAHRIERF ORI Z TIA S T2 E 5T
X RO TN 136 (FH60 7T )

Sampling and surveys of your products can be conducted for an
additional 150,000 yen. This is a great way to improve your click-
through rate and make your approach more powerful.

*Conducted at the "Giveaway Corner" on Saturdays.

*The content of the giveaway will be checked in advance by the editorial
department.

*We will share the results of the simple questionnaire with you.
*Newsletter article tie-in is required, for a total of ¥600,000

¥150,000

— BANNERAD
NF—Ihs&

NF—FL oz 2HEL ., 1A GEHE), EE oA (T —=)
THfE.

FPL v R 2T 57 OA BT AFDOEN D ATRETT,
KNF—IFEIRE LAY VI REVRETT

¥NF —BEMEINE LA D 720 Lo T (B0 I EAR>TE) ¢
A)

We create two types of banner designs and send them on a fixed
day according to the theme for one month (four times in total).
Because we create two types of designs, we can also conduct
A/B testing.

0 0 © 00 O *The banners can be linked to a destination specified by your
: - company.

*The banner can be placed at one location per banner (we do not

@ accept any specific locations).
¥500,000

—19 —
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SOLO NEWSLETTER
Za—RLy— 11 EMEE

THREDYA I 7T BIERO AL 4G 2 B EL
EOTHTT, S E = 2 — AL ¥ — Eobitil
TEIET AN ALRIIBR Ay =P DORED
HOET,

XTWOWEBZ FHE AN EE D T

XHTEOA 7> 2> HBMAIE T RE T

You can send only your company's information at the timing
you want. You can also include detailed information in the
newsletter to send out a powerful message that is easier to
understand.

*Web article publication is a prerequisite for this service.
*The options on the previous page can also be added.

¥600,000

Watercolor Workshop 2pm-5pm, December 21

with Kailene Falls ArtBar Sendagaya
2-9-9 Sendagaya, Shibuya-ku

Leam how to paint dango from a
professional illustrator

One of our new goals for the TW Insider's Club is to host intimate events

connecting fellow members with the TW Community. Along with our
series, we hope to build a strong network of professionals and

community leaders, while providing all with a space to showcase their talents MAI N |N FO

and skills.
BXIEH
Kicking off our Insider's Club member event series is a watercolor workshep led
by Tokyo-based illustrator Kailene Falls. We featured Kailer FORN -
A SFIH
earlier this year and completely fell in love with her work. We are 77 S %H#Fﬁ‘ {F
excited to share her art and her skills with TW Insider's Club members,

Access, business hours, etc.
And so...

We are inviting 5 members to join the TW team and Kailene for a 3-hour
workshop at ArtBar Sendagaya. Participants will paint (and eat) dango, the
traditional mochi confectionary. We will also have some sake on-site in the spirit
of ArtBar's usual art-and-wine events.

This is a paid event and tickets are fixed at ¥2,300. This price includes the
supplies as well as the food and drink that will be provided. To purchase tickets,
please click the golden button above. First come, first serve!

While we would love to open this event to more members, we wani to make
sure we respect soclal distancing protocol. All staff and participants will be —— PR STATEMENT
asked to wear a faceguard or mask at all imes during the workshop.

B#PRX

VAN Tt

f Facebock W Tdtor ® instagram & Tokyownaknnder,com

Brand, product introduction, etc.
Copyright © 2015 Engawa, afl rights reserved.

WA 1 RGN i Y TR ek AmailT
Yo £ar R YOuE QISISTRICES of UNEACIDY I i bl
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Insider’s Club

JEETARX
Ad Type

I CARD

P
Details

Pk
Dimensions/
Word Count

filikes

Price

—1—ALY—EEY
ATy 7 (1IN)
Newsletter Article
Tie-in

@57 T7—hk

+UEEL T Y

Simple Questionnaire
+ Giveaway

NF—ILE
Banner Ad

ARy MEE

Event Listing

BHRICREGRERR(T—)ICHh BT HERBNX+EEZE(E.
WEB% A7y 7iLEANFEL., J—FHREEPLET,
XTWOWEBSEB&RSBDARGEBDET,

Deliver simple introductory text and photos according to the day of
the week (theme) that best suits your company. This will link to the
corresponding web article and increase your reach.

*Web article publication is a prerequisite for this service.

BREGROY YTV TPT7 o —NAED. BN 5 M TEREREETT,
Vv RME LICHEN DI, &DEABRTIO—FHHWET, BH7>T
— N SH5RIckRDET,

¥+ BHDGiveawayd—7F— I TEHE

KX TTAVT (FLEY ARG BRIICRERF v I/ ESETEEXRT
KPUT—MNIBEMETORBRESHBEITTVWVEEERT

X LR OMEREREIE A (51607 M)

Sampling and surveys of your products can be conducted for an
additional 150,000 yen. This is a great way to improve your click-
through rate and make your approach more powerful. The simple
questionnaire is a total of 5 questions.

*Conducted at the "Giveaway Corner” on Saturdays.

*The content of the giveaway will be checked in advance by the
editorial department.

*We will share the results of the simple questionnaire with you.
*Newsletter article tie-in is required, for a total of ¥600,000

NF =71 2% 21EFIEL. 1 A AR (FH4E). B DR (7—) TS,
FHA V2B RIET BTcHA-BTRANDEEEHABETTS
XNF—BFEHBERANYVIREARETY

XNF—REEFRIZ1 RSB0 1 EFATY (BOEERERER-TEDEIE
h)

We create two types of banner designs and send them on a fixed day
according to the theme for one month (four times in total). Because we
create two types of designs, we can also conduct A/B testing.

*The banners can be linked to a destination specified by your company.
*The banner can be placed at one location per banner (we do not
accept any specific locations).

AVSAVEILBATFA Y DARY M TTLMRIESMABPCARBICE>TE
BOEY,

Online or offline event. Price dependent on the number of participants
and content.

EARMOBEIE IERBENRELZT
“SCEORIEICKET BERIS. FIEERAZERVLET (RENSHAXEFRTER20M/F)
*All prices exclude transportation costs

*|f translated text to Japanese is required, a fee of ¥20 per character will be charged
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Web Article
800 words max.
Plus images

Newsletter
200 words max.
Plus 1 image

5 questions max.

Plus images

200 words max.
Plus images

200 words max.
Plus 1 image

¥450,000

¥150,000

¥500,000



VIDEO

production
oy e i)

Tokyo WeekenderF — L2341 172 FIE 2 £ T4
EAG RO EZF RN OBEMmH b L
R A IO —E AR iR e 2V AT
AW NN UNES NPV VIE YN Y b=l =
WV EE o THS R RS E A A5 — D3l
LET,

All TW content creatively conveys our foreign
perspective on Tokyo and Japan, but it's through
video production that we're truly able to bring our
viewpoints to life. Our talented creators will make
your services, products or venues shine in videos that
inspire a "Wow!" from both Japanese and foreigners.

VIDEO

EXAMPLES

- KYOTO BY THE SEA

The origin of Jopanese culture and lifestyle




Video Production

RATE CARD

iz 47 TAT 4 filli %
Video Type Includes Price
LohbEE Zk—U—7R—K / Storyboard ¥950,000~
Standard Video EW#158% % / Planning & Scheduling
&= #& / Filming
REE / Edit (+1 edits)
AT AENE {®&%2& / Filming (2-3 hours) ¥350,000~
Short Video REE / Edit (+'| edits]
LohOEE AZK—Y—R—K / Storyboard ¥950,000~
$tandsrdv_d EX#58%E / Planning & Scheduling
outube Video IB/® / Filming
REE / Edit (+1 edits)
D AT ABNE &8 / Filming (2-3 hours) ¥350,000~
Short IRESR / Edit (+1 edits)
Youtube Video
FFav TAT I Hifii
Extras Items Unit Price
EBINiRE BHNRE (K)xsaut / large edit *5 days ¥300,000
Extra Edits EBNRE () x2.38 / medium edit *2-3 days ¥150,000
BHNREE (V) x1asm / small edit *1 day ¥50,000
DMEE BY CRETINEBA.TI/TET 1 RRBZRFIREEFHRLET i
Expenses* All shoot-related expenses will be charged at cost.
FYRTAVY FPAMCEO>TEELET _
Casting Price varies according to clients' needs.
ZEMES & BETERY ZRMOISE ¥5,000~¥50,000
Audio Track XBEORSPREREICKDERT M. BIEEDLFT #1/per track
Price varies depending on the length and/or distribution of video.
FEEhHIME BB TIERT ZREDH R Y LFIE ¥100,000~
Custom Audio Custom audio track can be created upon request. 5% /per 5 min

Track

KBRISBESRFFITRREWCLET
*Filming team usually consists of a minimum of three people
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THE VOICE OF TOKYO

Contact Us

BiW&EbE

For sales enquiries please contact:

sales@engawa.global
T: 03 6804 6226
F: 03 6438 9426

ENGAWARE R &4
T106-0032 HEAHEX SAKR
6THIO-1



