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Insider’s Club
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Tokyo Weekender's Insider’s Club is an exclusive,
member’s-only community that offers a way for us

and our clients to engage directly with a core group of
readers. Members receive a monthly newsletter from TW
including special invites, discounts and tickets, a roundup
of featured content from the magazine and website, and
client promotions. Insider's Club members regularly
attend events hosted both by us and our clients.
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Weekender
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Established in 1970, Tokyo Weekender is the longest-running English
language lifestyle magazine and website in Japan. As a major source of
reliable information about living in or visiting Tokyo, we have gained the
support and trust of the foreign resident community as well as of tourists
visiting Japan.

TW magazine can be found at venues around the city including
embassies, residences, luxury hotels, cafés, restaurants, bookstores,
tourist info centers and more - all hotspots for influential foreigners in
Japan. In addition, thousands of readers visit and utilize our website and
app (available both on iOS and Android) every month.

CLIENT

services

fR&EY—E 2 | Editorial Services
&54#I4E | Web Advertisement Creation
BiE%4E | Video Production

EE18% | Photography

Y 7FHr> | Web Design

i A%I4E | Print Production

1S NEIE | Illustration

ARy NMEELGER ER | Events

SNS& | Social Media Management
v—4vhUH—F | Market Research
aVHILT1>4 | Marketing Consultation
3+ —Bf. &8 | Seminars

IS5y 7407 A% T <4 | Branding
A7 Toy—=# | KO.L Services




[ THE TEAM ]
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CREATIVE o

TEAM
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BETCNINT T —LTIEHH T2, M CREATIVE DIRECTOR MANAGING EDITOR SENIOR EDITOR
—DIF AT AALHARICHE T SN Tw London, UK Cedar Falls, US.A Norrképing, Sweden
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With a broad range of nationalities, career \_J
backgrounds and reasons why we live in F 4 :
Japan, our creative team is full of diversity,
but they all have one thing in common - a
fascination with Japan and a passion for
sharing stories.
ROSE

LISANDRA
ART DIRECTOR STRATEGIST FEATURES WRITER WRITER
Bangkok, Thailand Los Angeles, U.S.A Swindon, UK Montréal, Canada

TEAM
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DIRECTOR / DESIGNER PRODUCER PRODUCER
Kanagawa, Japan Guangzhou, China Taipei, Taiwan Including Chinese, Taiwanese and Japanese

members, this team understands the needs

S A L E S of both clients and users, as well as how to

adapt these needs to create and lead powerful

I E AM promotions by leading influencers.
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Tokyo Weekender’s sales team
has you covered — with our
broad experience and a deep

1 ¢ -4
|-'r£_r -
KONATSU MARION

understanding of foreign

communities both abroad and

in Japan, we are confident we SALES MANAGER ACCOUNT MANAGER ACCOUNT MANAGER ACCOUNT MANAGER
! Kanagawa, Japan Hyogo, Japan Tokyo, Japan Lille, France

can provide the best solution
possible for you.
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ledia Synergy
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Tokyo Weekender boasts multiple media platforms, with our print and web editions enjoying brand extensions such as the TW

app and Concierge offering. By utilizing the unique strengths and different user bases of each platform, we provide as many
touch points as possible to connect you with your target audience.

ﬁfﬁ MAGAZINE #5&
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This glossy lifestyle magazine is in high demand amongst Tokyo expats. With a circulation of 20,000 copies

BEInfcaZa=7+ monthly, TW magazine gives you the opportunity to show off your services and products front and center in
EXCLUSIVE COMMUNITY a printed medium. Feature your brand in an advertorial format supported by bold and beautiful photography.

WEBSITE 9z 7% 1k
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While TW magazine lets you communicate with an exclusive foreign community in Tokyo, our website

BV can help you connect with a far more diverse user base in terms of both numbers and demographics. In
LARGER AUDIENCE addition, content can be integrated with our Concierge listings and app, giving you even more exposure.

CONCIERGE O>>zxib¥a
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Concierge functions as a directory, providing our readers with a curated roundup of recommended shops,

REPPR&SEOXIH restaurants, hotels, museums, galleries, experiences and more. All listings remain online for at least one
LONGEVITY year so this is an ideal space for long-term promotion, helping to strengthen your SEO.
- APP ZY—K74Y77Y)
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The TW app can be downloaded on both iOS and Android, and features all of the content that we publish. Aside
FEINE—I—H— from browsing feature articles, readers can search listings that are near to their current location using the map
CONVENIENCE feature. You can also send push notifications to users to ensure your message is directly delivered.
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J&f7H Publishing Date:
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First Friday of the Month
F&41 % Circulation:
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Distribution

WA s

EMBASSY / CHAMBER OF COMMERCE

British Embassy J&[E A f#ifif

Canadian Embassy 717 % K{#ff

Embassy of Singapore > > #1'7R — )LV K {#
Embassy of Australia #—AF7 Y 7 Kl
New Zealand Embassy =2 —— 7 ¥ F K]
United States Embassy K E K {ffifi

and more than 130 others Zdfth1305L 1

MAJOR COMPANIES

Delta Air Lines 7 /L4 f§i %2

Edelman Japan T7/L 2y -2 v,8
Mercedes-Benz Japan X)L 7 A« XYY HA
Pembroke Real Estate *>7'a—7
Servcorp #—7a—7"

Warner Brothers 7 —7+—+7 74 —2

Loreal Japan HARL 7L

BARS & RESTAURANTS

Barbacoa /NNy a7

Bubby's New York "\E'—X =a2—3—7
Guzman y Gomez 7 A2V A —+ TRXX

Nobu Tokyo

Outback Steakhouse 77 b3Sy 7 2T —F N7 A
Ruby Jack's Steakhouse & Bar L E— vy 7 A
Schmatz > a2y

Starbucks A% —/3y 7 A

Streamer Coffee Company

Tableaux ¥ 7’2 —2x

The Burger Stand Fellows ¥+ /N =" —2% > F7zn—x
Wolfgang Puck VL7 ¥ v 7' 3y 7

and more...

HOTELS

ANA InterContinental Tokyo ANAA v ¥ —ayF- 2 F )L F TV H G
Andaz Tokyo 7> —ZAH

Cerulean Tower Tokyu Hotel &)L 787 — R AH 7L

Conrad Tokyo 2> 7 FHH

Grand Hyatt Tokyo 7'7 ¥ /A 7y FHEE

Hilton Tokyo &V k¥ Hint

Hotel New Otani Tokyo £ 7V =2 —4—4%=

Imperial Hotel #7[E + 7V

InterContinental Tokyo Bay 7 /LA »8 — 2 FR U IVHIARA
Park Hyatt Tokyo /S —2 A 7 PS5

The Peninsula Tokyo ¥+ = 2 7 BT

Shangri-La Hotel, Tokyo > %> 7" 7 A7)V Bt

Four Seasons Hotel Tokyo 74 —3 —Z ¥ XK T IVH A

Mandarin Oriental, Tokyo =>4V >4V T4 LV HR

The Ritz-Carlton - ) v« 71—V bV L

The Westin Tokyo 7 x A7 1 > KT LB

CULTURAL CENTERS

Mori Art Museum &1l ff;

New National Theatre Tokyo #7IE 37 K45

Edo-Tokyo Museum J1J7 55 i fifi

Foreign Correspondents' Club Of Japan HASHERFHIR S

SPORTS & LEISURE

Gold's Gym T—/VF¥ 4
Tokyo American Club {7 AV A 757
Yokohama Country and Athletic Club

FASHION & RETAIL

Books Kinokuniya #C {7t Bl 2 E )i

National Azabu 73 a2 F)VIffAi

Nissin World Delicatessen HXE7 —V R 7Y A7 v £
Precce Premium Tokyo Midtown 7L y£ 7L S 74
Roppongi Hills 7NAKRELZ

Tokyo Midtown B3y K87

SCHOOLS & UNIVERSITIES

British School In Tokyo 7V 74 v 2+ 27—+ A4 v HHL

Globis 7'0— & AR E AR b

Sacred Heart Intl School x4 v —F > a A7 —)N

St Mary's International School >/ b+ XY =R A ¥ —F al-A7—)
Temple University Japan 7> 7 )LV K

The American School In Japan 7 XY AV A7 =)V A VP8

HOSPITALS & CLINICS

Tokyo Ambassador Dental Office ¥ 57 >34 — figFl
Garden Clinic Hiroo #'—7 > 27V =v 7K@

Reiko Dental Clinic L4 27 ¥ L7 =y

Sanno Hospital 111 FH5EE

Shirokanedai Orthodontics Clinic A& AEIEREIZ Y=y
Tokyo Midtown Clinic Iy F¥ T v 7Y =y 7

Tokyo Takanawa Hospital H5¢ i b

Trust Dental Clinic F 7 AR = 7

LUXURY RESIDENCES

Akasaka Residence Top of the Hill 2735 7 —L 27 v A
Akasaka Tameike Tower Res. A3y 7 —L 27 v 2

ARK Towers ARKS 77—

Atago Green Hills Residence B4 7 — Y ELAL YTV A
Forest Terrace Shoto 74 L A7 7 AN

Holland Hills Mori Tower RoP # 7% £ )LA#S 7 — RoP
Homat Viscount A —=v ;XA A7k

Kioicho Garden Tower ft@HHI A —7> 57—

Moto Azabu Hills JGJFfAi £ /LA

Oakwood Apartment Azabudai 4 —27y F 78— XV YR B
Oakwood Residences Azabujuban 4 —27y FL Y7 v AIffi |-
Oakwood Roppongi T-Cube A —27 F/AAA T-Cube
Roppongi Sakura-zaka Residence /SAKR I SHL VT A

HEALTH & BEAUTY

Assort Tokyo

One WORLD International Hair Salon
Sin Den Tokyo

Acali Boutique

Elana Jade Beauty Salon

TOURISM CENTERS

Haneda Airport FHZ2 %
Minato City Tourist Information Center ¥ X Bl EH2 >4 —
Tokyo City Eye #7474



Area Guide
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Our beautifully photographed Radar Area Guide section features recommended spots in noteworthy
neighborhoods in Tokyo. The city has far more to offer than just Shibuya and Shinjuku, so while we do cover
the most popular areas, we also introduce readers to a lesser-known Tokyo.

Make a Dale
with Ueno

B k] P 1 AR 04
e e T T

radar Aren Guide

1 PAGE 2 PAGES PROFILE

IR=y 2R—Y 7a7«1—=)

R 7ICBE 2 ARy b PG A B =) 7 A RO
Bz AREECRALET, ELTURHICR AR WIZ TR,
Introducing spots or shops in Can be used for a short company

the featured area. profile as part of the area guide.
¥400,000 ¥800,000 ¥150,000

FULL PACKAGE OPTION  ¥3,000,000
ARIYIINYr—

- B - a [
I

FRONT 3 PAGES WEB CONCIERGE TW APP

COVER ARTICLE LISTING LISTING
REE

=1 3IR—Y WEB#5# dvyzlya TWF7 7Y
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[ RADAR TRENDS ]

[<al. Drink. Stay

FLY R (BREENE, ATV

M—%— Ly R Cl AEAGEE S E S =y 7% T e T iA
| Whatre Lo Eat sl — BIBRERPLELEFHEDRH LY PR ARARY P2 BHIT LT
Todkevor kil FT AP SDT AL 2 BHTRLT B DS WEE AT 7-PRY
et HHETY,
o =
_____ E Our Radar Trends section features Tokyo's newest hotspots, usually

under the categories of “food & drink” and “stay” These are the places
everyone is (or soon will be) talking about.

. 1 PAGE 2 PAGES
1R=y 2R—Y

¥400,000 ¥800,000

L e -8 ot .
17 Winners g e

= 10 = FEATURED PRODUCTS
ie 5 55 .
Thee Bt of = @ = FHICIEL 7B E 105K 6 D THIA IR TT,

Lhez Brews a
= L A

Featured products from your store or brand,

radnr Trmuts

from 1 to 6 products.

¥600,000 (¥100,000/item)

% PAGE PROFILE
1eR—Y

R P RE D 7 AL FO—MELTUAEHICHR
BV TBRLET,

i._ | g l . Can be used for pure ads or a short company profile.
¥200,000

rolar Drenils

FULL PACKAGE OPTION  ¥3,000,000
ARIYIINYr—

- - A [
I

FRONT 3 PAGES WEB CONCIERGE TW APP
COVER ARTICLE LISTING LISTING
REE
=1 3IN—=Y WEBi#&8# avyz)lya W77
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[ RADAR STYLE 1]

[cashion & Stvle

72793 av&AFZAIV
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Radar Style consists of two sections: "Local Style Profiles,' which is a short interview with a local trendsetter or
designer to promote their brand and style inspiration; and "TW Likes," which is a roundup of selected fashion

brands or items.

LOCAL STYLE PROFILES
75V R/TH1F—Q&A

HEHOTFYAF—P LY FREH 2
H72 Q&ATHIS . Bl L DR FEH 11
7770 Fa v IS HHE T,

Designer or trendsetter is featured
in a short editorial-style Q&A profile.
Content can be modified to fit the
needs of the client.

¥150,000

SIDE BAR

AL RIN—

fiAS. DL

TA T LB

P4 b+ SNS~DFHE
TR A G E,

Can be used for
pure ads or
displaying 1-3
items with general
information.

¥250,000

FEATURED PRODUCTS
BEFITL

FHNIG UMMz 1005
AR 6 DETHAAHETT,

Featured products from your store
or brand, from 1 to 6 products.

¥600,000 (¥100,000/item)

FULL PACKAGE OPTION  ¥3,000,000
ARIYIINYr—

- - .

FRONT 3 PAGES WEB
COVER ARTICLE
REE
=1 3IN—=Y WEBi#&8#

— 10 —

- ;]

CONCIERGE TW APP
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[ RADAR BEAUTY ]

[Health ¢ Beauly

NIWVAKE 2—F 4 —
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Radar Beauty showcases Japan's latest beauty tips and products, seasonal cosmetics and top hair salons to help
keep our readers beautifully on trend. Promote your brand and products to our readers so they can help get the
word out to foreign markets. Promotional package options start from just one item.

== s
BLOssoM R Varbes and
BEALTY % BEONE

el oy
|

. | I
o%e -
oq0 [ |
1 PAGE FEATURED PRODUCTS PROFILE SIDE BAR
IR—=Y BEEP AT, 7A71—= YA RIN—
FUAE. HLLE %
¥400,000 FEICIEL R E 1095 %@Eﬁﬁ% o LUNENS é{‘i
BR6 DL THATRETT, i ;44’ :As%sf@
Featured products from your store Can be used for HE TR AER R,

or brand, from 1 to 6 products. pure ads or short

company profile.

Can be used for
pure ads or
displaying 1-3
items with general
information.

¥600,000 (¥100,000/item)
¥150,000

¥250,000

FULL PACKAGE OPTION  ¥3,000,000
ARIYIINYr—

B -HH-.. a -
. —

FRONT 3 PAGES WEB CONCIERGE TW APP
COVER 2= ARTICLE LISTING LISTING

=1 3=y WEBIB# AvyIYa TWFP 7Y
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FULL PAGE 1P ¥400,000

210mm x 297mm / 300 ppi / 3mm bleed*

BACK COVER &4 ¥600,000

210mm x 297mm / 300 ppi

In the case of clients supplying artwork:

* Ads must be one of the following formats:
.pdf .ai .eps tiff .jpeg .png.

* Allimagery embedded within supplied advertisements
must be at least 300ppi at 100% scale.

*  When photography, illustration or color extend to
the edge of the supplied artwork, full page ads must
include a 3mm bleed around the artwork.

*  Approval for client supplied artwork relies on artwork
adhering to these specification guidelines as well as the
visual standard set by the Tokyo Weekender Creative
Director.

* Al artwork needs to be supplied 25 days prior to
publishing date.

AD SPECIFICATIONS

Urisian i1
iy i’
TOMAHAWK
STEAK

1/2 PAGE VERTICAL #i1/2

¥250,000

90mm x 260mm / 300 ppi

1/2 PAGE HORIZONTAL #1/2  ¥250,000

185mm x 126mm / 300 ppi

<R ATRRLE >

o SR AR OMED pdf, ai, eps, tiff, jpeg, png

- ESHOBITRIZRTL00% A7 — L OIREETI00ppil bk

o RMiEATERENIMmMTOEY R LEZERT 2

X DI A T4 % —EIRD DI, LRI IFBEBIADET,

<AWART Y 2—n>
© FATPEHED25HATE TICT AR

KAEANT VAT —Ick 2 A& HIELR>TOET,

— 12 —



Magazine

RATE CARD

Ad Size Dimensions Price Per Issue
FRIBRARY )L (FRIE+38)
Cover Special Multiple Pages ¥3,000,000

(Front cover + 3 pages)

R2BEmME

Double Front Spread 420mm x 297mm ¥1,000,000
=2
Inside Front Cover 210mm x 297mm ¥600,000
RRAZE
Double Page Spread 420mm x 297mm ¥800,000
%3
Inside Back Cover 210mm x 297mm ¥450,000
=4 210mm x 297mm ¥600,000
Back Cover
1P

210mm x 297mm ¥400,000
Full Page
1#1/2
1/2 Page Horizontal 185mm x 126mm ¥250,000
12 90mm x 260mm ¥250,000

1/2 Page Vertical

RETAT VTR NR—IHBD20 A HH)ICT. 2R—IYUEHSHEDFT

“CEORIEICKT AR IE FIREBERZER V- UET (REBEHN SHAEMRTER20M/F)

“EATORMPREEONMICEUTIR. RBESUEREZIRER WV UET

FARSYVEFEULTCOBER  BEESLUORBESUEREZRREHVVLET

HRRIRED2RERHHESTHEDET

*Tie Up promotions require a minimum of 2 pages at a production cost of ¥200,000 per page

*If translated text to Japanese is required, a fee of ¥20 per character will be charged

*Experiences/location visits/projects that surpass the set amount of production time will be charged, and excludes transportation costs
*Photographer fees are charged additionally

*Content can be repurposed for other media at an additional fee

— 13—



[ WEB PROMOTION 1

Onhne

tokyoweekender.com

Website

300.000

PAGE VIEWS PER MONTH
HER—E 12—

MRS I N COBREH D V= T TRED
FVYFnary sy EHER ST\ 5Tokyo
Weekender® 7 =744 b, BN SHHE DL
— Y —PHEPHADEHE, CTIEL TV T,

Tokyo Weekender is more than just a magazine. We
also publish original and informative content on our
website, feeding readers with new daily insights
about life and culture in Tokyo and Japan. Promote
your products or services right within the hub of
Tokyo’s English-speaking online world.

Web = a--5- N
Demographics LS

Age =i ° o st
\\);“" PC
ECZM 19% 54% 46% 600/ N
Bl 554 8% GENDER 0
’ ) Mobile
Bs5-64 5% R
I+ 3%
Social Media
World ¥ W ‘@ @.‘ “? 6,000+
Location  § 35%, : e Y e FOLLOWERS
i{ﬂiﬁiﬂUﬂVUT 3 Japan A:lnzr:ita Europe Asia Oceania

22,000+

\ weibo FOLLOWERS

_ 180,000+
ofthosein T4y 11% 2% 2% ok FOLLOWERS

. D
.](lpdn Tokyo Kanagawa Chiba  Saitama
1—Y—5% (BR) 14,000+
twitter FOLLOWERS




[ WEB PROMOTION ]

SPONSORED ARTICLES
ERLE

FLHIAEHE TR o THARIIRL O THE 5 =7y MF - A%
P OWRIIEC TAHEAGE S ISl B DI CRIE2 AL AFLE T,
Sponsored articles are no longer just ads in text form. Depending on your target

audience, services or products, and desired outcome, we will find the most
creative, successful solution for promoting to readers.

¥300,000~

PREMIUM BANNER ADS ¥250,000

®
] - ) Business Bootcamp
Business
Bootcamp
Fic i
BANNER AD HOME PAGE 2\P | EVEL PAGE

/ ‘*—mﬁ w ™w

EMNAa7aE—s a3\ F— A3 E2657,
M OHIC 2L 5 10HIELERS>TEY £T, -
KlifRE* vy Fae— (K157 —F)

Banner ads are still the best solution for long-term promotion.
We also create tailormade ads that our readers will want to click on.

*Banner ads comprise of a promotional image with accompanying text | ]
(approximately 18-20 words)

SOCIAL MEDIA POST
SNS7v2a

EVENT LISTING
ARV MRS

HASHERICELTo? 7T %
FEoTWBI9 AD7 7 icmlF
T B ERE L ET,

AR AR M5 F 7 =
A avEy s D — )L ET, W
BAEANCIZEE DS W LD
ARV MEREZEHLTOE T,

Deliver your message to over
190,000 Tokyo Weekender social
media fans.

From traditional events and
festivals to art exhibitions and
_ shop sales, we list a variety of

events that are not always easy ¥150,000
for foreigners to find.

¥0 ~ ¥50,000



[ CONCIERGE ]

CONCIERGE

arvizPa

T a BN ! SHEANTLY B — iR RR—

RAIEPRET OV WRHIE, 7774 T4, > 2y €V I sk s & HEEEOHE A B O EIFTHIRE LTnh B
IOV OHREENLTOET, GEEME ORI SN 77 a VB8 L LT AHE A D AT 2 R— ML E
T, ¥ 72, av i oY a3 SN E#IZTokyo Weekender? 7" VIC b HEINIC KIS N W EBHE D75y b7 4 —LELT
MEICBLENTOET,

The Concierge is a curated list of recommended places to eat, shop, sleep or play in Tokyo - all the essential information that foreign
residents or tourists need to get the most out of the city. The user-friendly interface consists simply of an image with short description

(including any special offers), map and access details - a format that leads to the reader taking action. All Concierge listings are also

displayed on the TW app, which has an embedded map function to show readers the venues that are closest to their current location.

App & Online

W

Kiboko

ARA—=IFrIYU— W= BN RIEMD S DEERE HWRE&FIER J—iky
Gallery Profile Details Distance Map & Access Discounts



Online

1K CARD

SHE

icY 3 722
AdType el Dimensions i
yp Word Count

NF—ILE TERAREEHZEBEDEEIV TWF—LDTXZANDRES LUV EBEE Wide ¥250,000
Banner Ads ZRELEERICEUVCERATLER#EZRELET 1400 x 300px

XTFANMIEENTVWSER. BEEEZESHH S LERISFERTEELEA (3 on rotation)

TW team will select and edit text and images from what is provided Rectangle

or we will select suitable imagery for our media from a third party. 336 x 280px

*Images with text are not permitted (3 on rotation)
SELE BESSVIBHE . 800 words max. ¥300,000
Sponsored XORF OBM SRR ELRELXT Plus images
Web Article

Additional fees apply for sending writers outside of Tokyo.
vy z)LyaigE [EMEREERESIRMAIEIW 200 words max. ¥150,000
Concierge Listing XEREN. 2FBMURER127H Plus images

Copy and artwork to be supplied by client.

*Charged Annually, after the first year subsequent

years will be charged at ¥120,000 per year
ARV NMEEL ARY MEREERE SREIEIVN KERARY MIIBRER 200 words max. ¥0~¥50,000
Event Listing Plus 1 image

Copy and artwork to be supplied by client.

*No charge for free events
SNS>x7 TWARTFZAIVIDSRELET XAZUYVIARA 100 words max. ¥150,000
SNS Sponsored Post Plus 1 image

Shared on official TW Facebook & Twitter platforms.

*Not to third party websites
EHIR® RERDEHEZ1ONETT—IMRBVLET 1 BRI~ 3H5 RS ¥100,000~
Photoshoot 1~3h

10 post-produced images in high and low res.
D& RRBHBEAND TRV BE ~ bHER ¥100,000~
Press Coverage ~bh

Sending writers outside of Tokyo.

EARMOB L AERBENRELET
“SCEORIEICKET BERIS. IEBERAZERVLET (REISHAEHRTER20M/F)
*All prices exclude transportation costs

*|f translated text to Japanese is required, a fee of ¥20 per character will be charged
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All TW content creatively conveys our foreign
perspective on Tokyo and Japan, but it's through
video production that we're truly able to bring our
viewpoints to life. Our talented creators will make
your services, products or venues shine in videos that
inspire a "Wow!" from both Japanese and foreigners.

VIDEO

EXAMPLES

KYOTO BY THE SEA

The arigin of Japoness culture and litestyle




Video Production

RATE CARD

iz 47 TAT 4 filli %
Video Type Includes Price
LohbEE Zk—U—7R—K / Storyboard ¥950,000~
Standard Video EW#158% % / Planning & Scheduling
&= #& / Filming
REE / Edit (+1 edits)
AT AENE {®&%2& / Filming (2-3 hours) ¥350,000~
Short Video REE / Edit (+'| edits]
AT av TAT A Hifl
Extras Items Unit Price
PENIETES BREE (K)xsE L / large edit *5 days ¥300,000
Extra Edits BINRE () x2.38 / medium edit *2-3 days ¥150,000
BIREE () x18mm / small edit *1 day ¥50,000
IR E B CRETIRB.BH. 7T ET1 RBRESIIREZHFRLET )
Expenses* All shoot-related expenses will be charged at cost.
FYRTAVY FrAMCE>TERULET )
Casting Price varies according to clients’ needs.
NS E BB CEATSEMONGE ¥5,000~¥50,000
Audio Track XBBEORSPEEREICEDERT . SEIEBEDLDEY Bf1/per track
Price varies depending on the length and/or distribution of video.
FphHIfE BB CHEFAT 2RMDNR Y LIE ¥100,000~
Custom Audio Custom audio track can be created upon request. 54 /per 5 min

Track

IR ISEE3BAFFITRREWLET
*Filming team usually consists of a minimum of three people
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Contact Us

Biwiabhy

For sales enquiries please contact:

sales@engawa.global
T: 03 6432 9948
F: 03 6438 9426

ENGAWARRA &4t

160-0022 L HESHTTE X FriE1-12-12
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